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Economic outlook
01

SECTION 1



Highly uncertain economic outlook



• Associate office• Associate office
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Outlook for inflation

Source: Oxford Economics
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Outlook for the base rate

Source: Oxford Economics
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Outlook for unemployment

Source: Oxford Economics
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The housing market
02

SECTION 2
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Current housing market drivers

7:2 to 8:1
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Nationwide Quoted Rates: 75% LTV with standard product fee
Bank Base Rate 2 year tracker 2 year fix 5 year fix

Source: Nationwide

Mortgage costs in context

Currently 
reverts to 

7.24%

2-year fix at 
4.24%

£1,499 product 
fee

5-year fix at 
4.22%

£1,499 product 
fee
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Current market metrics

66,200 
mortgage 

approvals in 
January

Market activity 
in January and 
Feb up 5%  y 

on y

Annual house 
price growth at 

+3.9% at the 
end of Feb

Ongoing 
evidence of a 
north south 
divide in the 

market



Source: Nationwide
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Wales in focus
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Source: UK Finance, Nationwide
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Our mainstream forecasts

2025 2026 2027 2028 2029 Total

Mainstream 
House Prices

+4.0% +5.5% +5.0% +4.0% +3.0%

+23.4%

Transactions 1,040,000 1,090,000  1,140,000  1,150,000  1,140,000  N/A

29.4%
28.2% 28.2%

26.4% 25.8% 25.2% 24.6%

21.6%
19.9%

17.6% 17.1%

North West Y & H North East West Mids Scotland Wales East Mids South West East South East London



Source: Zoopla Rental Index powered by Hometrack, ONS
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Rental growth slows…
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Source: Zoopla Rental Index powered by Hometrack, ONS
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Development03
SECTION 3
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Key issues for development

Lack of planning 
consents now 

feeding through 
to completions

LDP targets 
missed in all 

areas

Need 
calculations out 

of date?

Local 
Development 

Plan Progress is 
strong

Growing 
affordable 

housing delivery

Could Help to 
Buy be more 

targeted?



Source: Stats Wales
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Help to Buy take up not widespread
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Source: Stats Wales
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Affordable delivery unlikely to reach target
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Projected delivery (2024/25)

Average Affordable need 2019/20-2023/24 2025 highest 
delivery on 

record
But would 

need to 
double in 

2026 to reach 
target

18% increase 
in funding for 

2025/26
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Looking to 2026

Improving 
market

Affordability 
pressures

Targeted support
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Jason Wroe
Chief executive, Cadarn 

Housing Group

Douglas Haig
Board member, CIH Cymru and 

non-executive director, National 
Residential Landlords Association

Open-mic - Are we really hearing the voice of 
tenants?

Meic agored - Ydyn ni wir yn clywed lleisiau tenantiaid?

Delyth Lewis
Head of youth 

parliament, Senedd

Amanda Lawrence
Lead influencer and 

tenant, Newydd Housing 
Association



Are we really hearing 
the voice of tenants?

• Jason Wroe, Chief Executive, Cadarn Housing Group

• Douglas Haig, Non-Executive Director, National Residents Landlord 
Association

• Delyth Lewis, Head of Youth Parliament, Senedd

• Amanda Lawrence, Vice-Chair of TPAS Cymru and tenant of Newydd HA



Join at slido.com
#8731114

The Slido app must be installed on every computer you’re presenting from

https://www.slido.com/powerpoint-polling?utm_source=powerpoint&utm_medium=placeholder-slide
https://www.slido.com/support/ppi/how-to-change-the-design


What's the best way to celebrate a 
sunny day?

The Slido app must be installed on every computer you’re presenting from

https://www.slido.com/powerpoint-polling?utm_source=powerpoint&utm_medium=placeholder-slide
https://www.slido.com/support/ppi/how-to-change-the-design








Are we really hearing the views of 
tenants?

The Slido app must be installed on every computer you’re presenting from

https://www.slido.com/powerpoint-polling?utm_source=powerpoint&utm_medium=placeholder-slide
https://www.slido.com/support/ppi/how-to-change-the-design


Panel



• Why do we still do tenant involvement? Do the majority of tenants want to get 

involved?

• What is the difference between tenant involvement and customer feedback?

• Is the old format of meeting across tables in a draughty church hall dead?

• How to we make engagement more inclusive?

• How to we engage with younger tenants?

• How can we use technology more to engage with tenants?

• Are we looking in the wrong places to encourage online engagement?

Questions for You:





• Why do we still do tenant involvement? Do the majority of tenants want to get 

involved?

• What is the difference between tenant involvement and customer feedback?

• Is the old format of meeting across tables in a draughty church hall dead?

• How to we make engagement more inclusive?

• How to we engage with younger tenants?

• How can we use technology more to engage with tenants?

• Are we looking in the wrong places to encourage online engagement?

Questions for You:



How do we engage with more diverse 
voices?

The Slido app must be installed on every computer you’re presenting from

https://www.slido.com/powerpoint-polling?utm_source=powerpoint&utm_medium=placeholder-slide
https://www.slido.com/support/ppi/how-to-change-the-design




• Why do we still do tenant involvement? Do the majority of tenants want to get 

involved?

• What is the difference between tenant involvement and customer feedback?

• Is the old format of meeting across tables in a draughty church hall dead?

• How to we make engagement more inclusive?

• How to we engage with younger tenants?

• How can we use technology more to engage with tenants?

• Are we looking in the wrong places to encourage online engagement?

Questions for You:



Are we really hearing the views of 
tenants?

The Slido app must be installed on every computer you’re presenting from

https://www.slido.com/powerpoint-polling?utm_source=powerpoint&utm_medium=placeholder-slide
https://www.slido.com/support/ppi/how-to-change-the-design


Keynote - In conversation with 
Antarctic Fire Angels

Cyweirnod - Sgwrs gydag Antarctic Fire Angels

Georgina Gilbert &
Rebecca Openshaw-Rowe

Antarctic Fire Angels

Paul Diggory
Freelance writer, consultant 

and CIH governing board 
member



ANTARCTIC FIRE ANGELS SOUTH POLE EXPEDITION 2023/24

1230km - 52 Days, 10 Hours, 30 mins

THE GREAT WORLD RACE 2024

7 marathons – 7 continents – 7 days



45



4 YEARS TO 

PLAN & 

52 DAYS 

10 HOURS & 

30 MIN 

TO EXECUTE



ANTARCTICA   

AN

EXPERIENCE OF A 

LIFETIME



THE DAILY GRIND



TENT LIFE



THE LAST KILOMETER 



THE GREAT WORLD RACE

 

THE GREAT COUNTIES RACE

 

7 MARATHONS

7 DAYS

7 CONTINENTS / 7 

COUNTIES



FRIENDSHIPS



Fire Angel 

Foundation

The Next Chapter…..



IT WAS THE BEST OF 

TIMES; IT WAS THE 

WORST OF TIMES 

BUT THE MEMORIES 

WE HAVE MADE WILL 

REMAIN WITH US 

AND USED TO 

INSPIRE OTHERS
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